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You can’t afford to miss the chance to appear in The Charleston Advisor

ABOUT THE PUBLICATION

MISSION STATEMENT
The Charleston Advisor (TCA) is a Zagat-type guide to digital products, providing signed, rated, critical reviews of web-based products 
and services, written by in-the-field practitioners, to assist in library selection decisions.

TCA is your best connection to the librarians and library committees who select and purchase digital products in libraries. It is the 
essential consumer report on your products and your competitors, used by libraries to decide which services will be acquired for their 
institutions. Subscriptions reach groups of individuals and key decision-making committees within each subscriber location. Each 
subscription includes access to the online edition via institution-wide IP (serving multiple readers).

TARGET AUDIENCE
TCA reaches library staff members, committees, and others responsible for the purchase of web-based products and services, 
including online journals, journal articles, and digital information/reference databases.

Individual readers and subscribers include the following titles: Head of Reference, Head of Document Delivery/ILL, Head of Collection 
Development, Head of Acquisitions, Electronic Services Coordinator. 

Most subscriptions are institutional/librarywide or consortial group subscriptions.

CIRCULATION INFORMATION
Academic Libraries and Consortia: 60% | Public Libraries: 30% | Vendors and Publishers: 10%

Number of Issues Per Year: The printed and online editions are published quarterly in January, April, July, and October.

EDITORIAL CALENDAR
January issue: LibLearnX: The Library Learning Experience (LLX) issue | April issue: PLA/ACRL/LITA issue 
July issue: ALA Annual issue | October issue: Charleston Conference issue*

*  The October issue is provided to all Charleston Conference attendees. Issues are also distributed at major conferences and events, 
including MLA and SLA Annual Meetings, ACRL, UKSG Annual Conference, and the Frankfurt Book Fair.

ADVERTISING SCHEDULE

VOLUME/ISSUE AD RESERVATION DUE CAMERA-READY COPY DUE PUBLICATION DATE 

25 / 2 AUGUST 10, 2023 SEPTEMBER 10, 2023 OCTOBER 2023 

25 / 3 NOVEMBER 10, 2023 DECEMBER 10, 2023 JANUARY 2024

25 / 4 FEBRUARY 10, 2024 MARCH 10, 2024 APRIL 2024

26 / 1 MAY 10, 2024 JUNE 10, 2024 JULY 2024



GENERAL POLICIES

All advertising is subject to the publisher’s approval. The advertiser and the advertising agency assume liability for all content of 
advertisements and any claims against the publisher as the result of any advertisement. Please check your files before submitting;  
the publisher cannot be held responsible for incorrectly printed ads.

AD SPECIFICATIONS | size (width x height)

AD SIZE INCHES PICAS CENTIMETERS

Full Page 7.25” x 9.875” 43p6 x 59p 18.4 cm x 25 cm

Half Page 7.25” x 4.875” 43p6 x 29p6 18.4 cm x 12.5 cm

ADVERTISING RATES

SIZE & COLOR 1 X INSERTION 4 X INSERTION

Full Page 4 Color $1875 $1675

Full Page B & W $1075 $875

Half Page B & W $875 $675

Agency discounts are not available. 

Interested in making the review of your product freely available on our website? The rate is $495 per year per review.  
Contact Toni Nix for more information about Sponsored Reviews.

MECHANICAL AND MAILING SPECIFICATIONS
The Charleston Advisor is printed on photo offset. The final trim size for this publication is 8-1/2 x 11 inches.

We prefer to receive Press Quality PDF files as artwork for your ad. 

Full Page 4 Color Ads: All elements in the ad should be CMYK color.

Full and Half Page Black & White Ads: All elements in the ad should be Black ink only.

Full Page Ads with Bleeds: Ads that bleed require a 1/8” trim area on all bleeding sides. An ad with full
bleeds would measure 8-3/4 x 11-1/4 inches overall, with the live areas (text) not to exceed 7-1/2 x 10 inches.

REPRINT AND SPONSORED REVIEW INFORMATION

Review reprints are available via high-res PDF to print or use on social media, on websites, and/or in email campaigns. The cost  
is $250 per review page and the PDF reprint file will include page one of the issue where the review appears, our permission 
statement, and the remaining pages of the review. 

Sponsored reviews are reviews that are made freely available on the TCA website. The cost for a Sponsored Review is $495 per year 
per review.

CONTACT INFORMATION

For more information and to place your order, contact Toni Nix: 
justwrite@lowcountry.com | (843) 835-8604


